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1. Sales performance in 5M2022
2. Highlight activities in May




Padding sales grows positively after Covid-19

Sales breakdown by business unit Highlight

Unit: bil. VND . . o
Total sales in the first 5 months reached VND 368 billion, up
7% over the same period
a Launch 2023 Bedding Collection with the main idea “THE
CONNECTION” at Agent Meeting on May 26 and 27.
YoY  vs20
0% -13% Open 15 new agents and 02 showrooms
0%  +15%
. l——.———5—1 Focus on Customer care activities with programs such as
| & = | Home mattress warranty, Loyalty program, and E-voucher
5M.2018 5M.2019 5M.2020 5M.2021 5M.2022 for new customers.

= Padding = Bedding u Cleaner
Orient to achieve EDGE Advance green building
e N certification right at the design stage to bring optimal

« Padding business recovered strongly with VND113bil in revenue, up 21% YoY performance to Everpia Giang Dien Factory in three

categories that have a big impact on the environment,

e Cleaner business increased Sllghtly over the same period. However, the inc|uding Energy’ Water and Materials construction, the

increasing were not too significant compared to the total sales in the period EDGE design document has been submitted to SGS for
\ evaluation and provisional certification. /

\- Bedding business was equivalent YoY
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Retail South Is on a strong growth momentum, Retail North faces

difficulties

Domestic sales breakdown by distribution channel

Unit: bil.VND
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/- Retail channel (-7% YoY) including sales to agents and end-users

thanks to online sales and new agent opening.

sold to domestic corporate customers

\

» Retail North decreased by 15% while Retail South increased by 9%

* B2B channel (-1% YoY) including hotel bedding, gifts and cleaner
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Retail sales breakdown by product porfolio
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Highlight activities

% Launch 2023 bedding collection including 36 patterns named THE CONNECTION

% Agent owners in nationwide directly looked and took pre-order for the upcoming bedding season
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Highlight activities

I % LAVENDER 2.0 insert pillow made of colorfast and anti-shrink fabric is upgraded from the previous version with improvements that help
maintain the scent
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6 new agents opened in the North

+ 9 agents and 02 showrooms opened in the South




The information in this presentation is being provided as a reference source only and is not being used for, and nothing in this presentation
constitutes an offer, invitation or recommendation to sell or issue, or any solicitation of any offer to purchase or subscribe for, securities in
Vietnam or any other jurisdiction. The information in this presentation is current only as of its date and the availability of this presentation shall
not create any implication that there has been no change in Everpia’s affairs since the date of this presentation or that the statements,
information or opinions contained therein are current as of any time subsequent to its date.

Everpia is under no obligation to update this presentation. This presentation may contain forward-looking statements and these statements, if in
cluded, must be read with caution.

Please direct any questions to:



